Designing surveys: Using
Qualtrics and asking good
guestions
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Different types of questions

Many different options to choose from, but the most common are:

1. Multiple choice (allow one answer or multiple answers)
2. Text entry

3. Text/graphic

4. Matrix table

5. Form field



Edit multiple function

If working off a document that has all your questions/answers typed out ...

Copy and paste those into the f

“edit multiple” function so you
don’t have to re-type everything!

Edit multiple answer items X

Click to write Choice 1
Click to write Choice 2
Click to write Choice 3

Caveat: Qualtrics doesn’t always
ShOW this Option ceee Enter items separated by a hard return

[ Cancel




Repeat headers for long matrix
guestionnaires

Please rate the extent to which you are feeling or experiencing these feelings or emotions

RIGHT NOW, IN THE EVENING.
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Skip/Display logic

 Makes it so that participants do not see questions that do not apply
to them

* (Can even skip participants to the end of the survey
(especially helpful in eligibility surveys)

* If you ask about relationship status (e.g., single or in a relationship),
you probably don’t want single participants to then rate questions
regarding their romantic relationship satisfaction!

* (Can use display logic to make sure relationship satisfaction questionnaire is
only shown to Ps in a relationship



XM = TIMES Lab Questionnaire -

Survey flow

Survey Workflows Distributions

_ 8 Edit block
. Sometimes the sort of 1+ Doc

logic you want to apply S .

can only be done in =

survey ﬂOW X3 Question randomization
) Can use @ Loop & merge

“branching” and follow

same type of “If, then” ~ Format

statements 9\
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Piped text

Helps you carry forward
participants’ responses
from previous questions
into future questions

Only works if there is a
page break between the
guestions

Which tasting room, brewery, or brewpub did you most recently visit?

Stone Brewery

Ballast Point

Belching Beaver

Karl Strauss

Mike Hess

Pizza Port

Other (please enter name)

I don’t know

2l Rich Content Editor... | Piped Text...

To the best o

Embedded Data Field 2

GeolP Location

Survey Links 2
Q6

Date / Time 4
Click to write

Opt Out Link 2

Click to write Chol
Random Number >

Click to write Cho

Click to write Chol Panels Field >
Loop & Merge 2
Quota >

Search

INTRODUCTION Help us make the best bee 7
in San Diego! We are Craft Consumers, Inc

We will be opening a new..

SCREENER1 Before we begin, we would liki >

to make sure you qualify for our study.
Please indicate your age:

SCREENER?2 In the last 30 days, have you
visited a craft brewery tasting room, brewery,
or brewpub?

VISIT Which tasting room, brewery, or
brewpub did you most recently visit?

SPEND_VISIT To the best of your
recollection, in the last week how much
money, in US dollars, did you spend a...

Q6 Click to write the question text

l earch

Question Text

Stone Brewery - Description

Ballast Point - Description

Belching Beaver - Description

Karl Strauss - Description

Mike Hess - Description

Pizza Port - Description

Other (please enter name) - Description
Other (please enter name) (Text Entry)

| don’t know - Description

All Choices - Displayed & Hidden
Displayed Choices

Not Displayed Choices

All Choices - Entered Text
Selected Choices -ﬁntered Text
Selected Choices

Unselected Choices

> LSelec’(ed Choices Recode

visit




Things to do before you launch the survey

Change the variable names so that they make sense/correspond
to your scales (don’t have questions be labeled be Q1 - Q100)

Make sure answer values will be exported
properly (e.g., scale responses should be
onal-b5likert scale)

“Request response” to all questions
Make use of page breaks
Make use of progress bar

Pilot your survey for errors!!!
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Small tips to keep in mind
about writing good
guestions



Consider your sample

e Age? “”

2
 Education? ﬂ'ﬂ '

5&

 Cultural background?
* Language?



Question wording

e Questions shouldn’t have too much or too little information

* Avoid leading questions (e.g., questions that sway participants)

e Use simple language that your sample will understand and avoid
jargon

* Don’t use double negatives



Open vs. close ended

* Open-ended vs. closed/force-choice
guestions sometimes result in
different answers

* Open-ended questions can be especially
helpful for more exploratory work or
research conducted in the early stages




When is select all that apply good?

* Gender identity, race, and other demographic variables

* This allows flexibility for respondents but sometimes can yield
inaccurate responses or responses that are hard to clean/code



Importance of validated scales

* Use measures that have been psychometrically validated to make sure
they are measuring what we think they are reliable

Journal of
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Ask one question at a time

* Don’t imbed two questions within one [ double-barreled question

Are you a hard-working employee who is never late? *

YES

< PREVIOUS

NO




Question ordering

* Open-ended questions are
better at the beginning of
surveys

* Demographics are better
at the end of the survey

0
1 X
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GIVING ADVICE TO GAINING INSIGHT

LEAD WITH OPEN
ENDED QUESTIONS



Tips to remember!

* The same question can be asked in multiple ways and that influences
the responses we get!

* Important to ALWAYS pilot your surveys before you launch

* Sometimes things that you THINK make sense are actually confusing
* |deally have other researchers as well as non-researchers test your questions

s E




Tips to remember!

* Your survey should be as short, clear, and to the point as possible

* Your questions should be directly related to your hypothesis, be
theory-driven, and help answer your research question
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In groups...

* Open up the Qualtrics document (“SIPPS_Qualtrics) to create a new
survey that assesses students’ preferences for different coffee
shops/cafes around Columbia

* Although you are working in groups, each person should create
their OWN survey so that you each get practice using Qualtrics



